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Seattle Boat Show 2024
Lumen Field + Bell Harbor Marina
Daily NET Attendance

9-Day attendance -8.5% (33,458) compared to 2023 (36,567)
9-Day attentance +16.3% (33,458) compared to 2022 (28,767)
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Seattle Boat Show 2024
Lumen Field Event Center
Daily Attendance
9-Day attendance -8.9% (31,601) compared to 2023 (34,684)
9-Day attendance +18.9% compared to 2022 (26,584)

5,281

4,786
3,740
2,578
2,493 |
2,292 2,262
2,135
1,797 I 1,813

Sunday

Monday Tuesday

Wednesday

m2022 m2023 m2024

2,004
1741 |

Thursday

1,704

Updated: 2.13.24

3,951

3,792

Friday
Updated: 3.12.24

3

3,011

,028

4,798

4,212

Saturday




2,500

2,000

1,500

1,000

500

SEATTLE;

BOAT SHOW

PRESENTED BY

7@ SUNDANCE Port amme

" YACHT SALES & MARINAS

1,763

805

439 422

Friday

of Seattle:
2,123
1,766
1,526
1,357
| 1,134

Saturday Sunday

667
584
] I I

Seattle Boat Show 2024
Bell Harbor Marina
Daily Attendance
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9-Day attendance +2.6% (8,553) compared to 2023 (8,336)
9-Day attendance +21.1% compared to 2022 (7,065)
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Seattle Boat Show Space Rental

Lumen Field Event Center & Bell Harbor Marina

219,121

2014 (392)

(Year/Exhibitors)

228,625 231,216 230,289 231,870

225,559

2015(384) 2016(380) 2017(386) 2018 (387) 2019 (380)

B Lumen Field Event Center (Sq Ft) M Bell Harbor Marina (Sq Ft)

226,279

| I l I | l |

2020 (377)

M Exhibitors

215,901 216,915
207,500
177,706
36,109
,000
32,084 I I
2021 2022 (240) 2023 (289) 2024 Plan 2024 (301)
Connected

Updated: 3.12.24




60,000

50,000

40,000

30,000

20,000

10,000

53,657

2010

55,571

2011

48,079

2012

Seattle Boat Show (indoor attendance)

48,120
46814 4706 40

l | 46,565

2013 2014 2015 2016 2017

Updated: 3.12.24

46,938

2018

43,619

2019

SEATTLE @

BOAT SHOW

PRESENTED BY

s—
/@ SUNDANCE Port ===
05" YACHT SALES & MARINAS of Seattle.

42,634
35,151 35,000
33,458
28,092
5,227 '
2020 2021* 2022 2023 2024 2024 (Plan)




$1,200,000

$1,000,000

$800,000

$600,000

$400,000

$200,000

$0

-$200,000

SEATTLE='

BOAT SHOW

PRESENTED BY

‘@ SUNDANCE Port—

" YACHT SALES & MARINAS Of Seattle
2010 2011

$612,459

2012

Seattle Boat Show (net income)
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SBS23 SBS20
Online Sold Scanned % Use Online Sold Scanned % Use

2 for 1 Tuesday - Adult Ticket 1 (online) 1,186 $20.00 893 75.3% 1,198 1,046 87.3% 1,099 852 77.5% 762 608 79.8%
9-Day Pass (online) 500 $40.00 479 95.8% 535 501 93.6% 567 515 90.8% 1,564 1,398 89.4%
Adult - $20 (includes NMTA adult admission) 7,651 $20.00 7,476 97.7% 7,660 6,957 90.8% 6,792 6,137 90.4% 11,209 10,447 93.2%
Adult - $5 293 $5.00 193 65.9% n/a n/a n/a n/a n/a n/a n/a n/a n/a
Boys in the Boat - Show Admission 49 $39.00 34 69.4% n/a n/a n/a n/a n/a n/a n/a n/a n/a
The Boys in the Boat - Panel Presentation 34 $20.00 n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a n/a
Bring A Friend - Ticket 1 4 $20.00 4 100.0% n/a n/a n/a n/a n/a n/a n/a n/a n/a
9 - Day Pass, All Aboard Package (Seminar Package) 177 $249.00 148  83.6% 665 489 73.5% 940 631 67.1% n/a n/a n/a
BSU Show Admission 222 $39.00 116 52.3% n/a n/a n/a n/a n/a n/a n/a n/a n/a
BSU Show Admission 72 $99.00 48 66.7% n/a n/a n/a n/a n/a n/a n/a n/a n/a
Buy 2 Get 2 n/a n/a n/a n/a 304 202 66.4% n/a n/a n/a n/a n/a n/a
Total: 10,188 9,391  92.2% 10,362 9,195 88.7% 9,398 8,135 86.6% 13,535 12,453  92.0%
Women's Day Monday: Free Ticket for Women 1,042 $0.00 517 49.6% 1,319 546 41.4% 886 352 39.7% 837 402 48.0%
EReSRew o TickeE NDEHUNPcaNSERneUSEN  so  Scanned  %Use | Sold  Scanned %Use |  Sold Scanned %Use
Blue - Comp Tickets 5,051 $0.00 1,946  38.5% 1,989 1,378 2,195
Yellow - Guest Tickets 9,260 $6.00 5,470  59.1% 9,689 5,737 59.2% 6,827 4,171 61.1% 12,402 6,690 53.9%
NEReimen BRI WaU NSO PceNTaeioUseN  sod  Pice  %uUse | Sold  Price  %Use |  Sold  Price %Use
Lumen Field Event Center - $22 6,639 $22.00 6,639 100.0% 8,029 $20.00 100% 6,005 $18.00 100% 7858 $17.00 100%
Lumen Field Event Center - $40 216 $42.00 216 100.0% 188 $40.00 100% 163 $36.00 100% 353 100%
Bell Harbor Marina - $22 1,131 $22.00 1,131 100.0% 974 $20.00 100% 897 $18.00 100% n/a n/a n/a
Bell Harbor Marina - $42 43 $42.00 43 100.0% 37 $40.00 100% 44 $36.00 100% n/a n/a n/a

Updated: 3.12.24
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Tasting Nights
Uncorked - Sail & Ales

28,691
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1,204 1,232

2022 (50)

M Distributed ® Redeemed (All)

26,811

M Uncorked

4,300
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1,856

2020 (124)
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27,276

3,970
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2019 (118)

27,368

1,772
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Boat Show University Recap: 2024 - 2018

2024 | 2023 | 2022 | 2021 | 2020 | 2019 | 2018
9 - Day Pass, All Aboard Package (Seminar Package) - $249 177
BSU Show Admission - $39 222
Seminar Package - $99 273
Seminar Package - $119 385
Seminar Package - $139 6
Admiral Package (Connected) 1,108
Captain Package (Connected) 542
Individual Classes 548 717 655
Total BSU Classes Sold 399 664 | 940 | 1,650 | 548 717 655

Updated: 3.12.24
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Boats on Display
Lumen + Bell Harbor

4
SEATTLE 98 SBS24: 559 + 55 = 614
BOATSHOW SBS23: 569 + 51 = 620
& SUNDANCE Port =" SBS22: 432 + 47 = 479

of Seattle:

Updated: 3.12.24




Media summary

v'More than 100 stories and mentions

v'Broadcast coverage during the show was outstanding with FOX 13, KOMO TV,
KING 5, KOMO TV, KSTW TV, KIRO TV and Northwest News Radio and airing
multiple stories or the same stories multiple times

v’ This is the 15 time in 17 years we have had EVERY SINGLE TV station in Seattle cover the
show!

v'Coverage well into week 2 of the show

v'Seattle Times: Feature story in the ‘What’s Happening’ section in print and
online

v'Puget Sound Business Journal feature story

v'Excellent trade coverage




Media highlights: IKOMOS 4

v'A total of at least TWELVE stories
v'KOMO previewed the show 4 times in the Thursday evening newscasts

v'Reporter Denise Whitaker did 2 stories on Thursday, focusing on the reach of
the show and the economic impact to Seattle and King County. These re-
aired ~ 5 times on Saturday and Sunday

v Audio version of story also aired at least three times on Northwest News Radio
(formerly KOMO radio)

v'Theron Zahn story that aired on Sunday
v'Links:

v Seattle Boat Show brings enthusiasts to Puget Sound

v’ Seattle Boat Show one of several events bringing in tax dollars
v Ready to set sail? The Seattle Boat Show is back




Media highlights:

KOMOS4
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SEATTLE 9

BOAT SHOW Lumen Field Admission by Hour
@ SUNDANCE Pg;tsﬁ (Box Office walk up not included — SBS23 & SBS22 added soon)
SBS24 SBS20 SBS19 SBS18
TimeRange | Count % Count % Count % Count %
8-9a 10 0.0% 162 0.6% 52 0.2% 0 0.0%
9-10a 629 3.1% 135 0.5% 314 1.2% 315 1.2%
10-11a 5,313 26.3% 3,722 14.2% 3,533 13.5% 4,146 15.8%
11-12p 3,394 16.8% 6,595 25.1% 6,702 25.6% 5,822 22.2%
12-1p 2,734 13.5% 3,769 14.4% 3,472 13.2% 3,747 14.3%
1-2p 2,239 11.1% 2,796 10.7% 2,997 11.4% 2,922 11.1%
2-3p 1,754 8.7% 2,153 8.2% 2,388 9.1% 2,090 8.0%
3-4p 1,517 7.5% 1,594 6.1% 1,750 6.7% 1,696 6.5%
4-5p 1,069 5.3% 1,656 6.3% 1,487 5.7% 1,658 6.3%
5-6p 680 3.4% 1,755 6.7% 1,668 6.4% 2,138 8.1%
6-7p 624 3.1% 1,416 5.4% 1,402 5.3% 1,326 5.0%
7-8p 218 1.1% 446 1.7% 419 1.6% 385 1.5%
8-9p 27 0.1% 26 0.1% 23 0.1% 17 0.1%
20,208 100.0% 26,225 | 100.0% | 26,207 | 100.0% | 26,262 | 100.0%
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Lumen Field Admission by Hour

(Box Office walk up not included — SBS23 & SBS22 added soon)
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GMA

Including this year, how many times have you attended the Seattle Boat Show?
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NET PROMOTER SCORE: How likely are you to recommend the Seattle Boat Show to friends,
relatives, colleagues who have an interest in boating, fishing other water sports?
(Use a scale from 1 to 5 where 1 means Very Unlikely and 5 means Very Likely.)

60
2023 Guest:

Average Rating = 4.14

50 Combined Net Promoter Score = 72%
C-NPS = (4+5) — (1+2)

40
2024 Guest:

46
32

30 Average Rating = 4.28

Combined Net Promoter Score = 81% 25

C-NPS = (4+5) — (1+2)
20 16

13
10
5 3 4 3
. — | HE ==
3 4 5

W 2023 w2024

2023 SEATTLE BOAT SHOW RESEARCH
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Seattle Boat Show

GUEST SURVEY

PRELIMINARY SUMMARY REPORT
March 12, 2024

BY
GMA RESEARCH Note: This summary rep.ort. is a.
draft only and not for distribution
BELLEVUE, WASHINGTON or use without the written consent
www.gmaresearch.com of Northwest Marine Trade Assoc.
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GMA

Including this year, how many times have you attended the Seattle Boat Show?
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Which Seattle Boat Show venue did you visit?

60
50
40
30
20

10

2
]

Lumen Field Event Center Only Bell Harbor Marina Only Both Lumin Field Event Center & Bell Harbor Marina

W 2023 w2024
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Including yourself, how many were in your party while visiting

the Seattle Boat Show?

60
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GMA

RESEARCH

49

56

22
16 17
l 11 l
3 4+

2023 SEATTLE BOAT SHOW RESEARCH
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GMA

How satisfied are you with the Seattle Boat Show?

(Rating Scale: 1 to 5 where 1 = Very Unsatisfied, 5 = Very Satisfied)

50
4 2023 Guest:
Average Rating = 3.98
40 Very + Somewhat Satisfied = 73%
3 Very + Somewhat Unsatisfied = 6%
2024 Guest:
30 Average Rating =4.20
25 Very + Somewhat Satisfied = 81%
Very + Somewhat Unsatisfied = 4% 20
20
15 14
10
5
5 . . 3
R o=
1 2 3

W 2023 w2024

RESEARCH

2023 SEATTLE BOAT SHOW RESEARCH
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NET PROMOTER SCORE: How likely are you to recommend the Seattle Boat Show to friends,
relatives, colleagues who have an interest in boating, fishing other water sports?
(Use a scale from 1 to 5 where 1 means Very Unlikely and 5 means Very Likely.)

60
2023 Guest:

Average Rating = 4.14

50 Combined Net Promoter Score = 72%
C-NPS = (4+5) — (1+2)

40
2024 Guest:

46
32

30 Average Rating = 4.28

Combined Net Promoter Score = 81% 25

C-NPS = (4+5) — (1+2)
20 16

13
10
5 3 4 3
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2023 SEATTLE BOAT SHOW RESEARCH
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How well did your experience at this year’s Seattle Boat Show
match your expectations?

&
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. 12

Did Not Meet Expectations Matched Expectations

W 2023 w2024

2023 SEATTLE BOAT SHOW RESEARCH

Exceeded Expectations
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Why did you choose to attend the Seattle Boat Show?

70
60
50
40
30
20

10

Attend seminars +

education
2023 m2024

Gather information

Something to do with  See what's new and
friends current trends

Compare boat models

GMA

RESEARCH

2023 SEATTLE BOAT SHOW RESEARCH

Buy accessories

Buy a boat +
watercraft

32




2023 Guest: Rate how important the following features were to you in deciding to attend.
Use a scale from 1 to 5 where 1 means Not Important At All and 5 means Very Important.
(Avg Ratings Shown)

5
4,51
4.5 4.24
4 3.76 3.71 3.74 3.74
3.5 3.32
3.11
3.05 292
3 2.77
2.5
2
1.5
1
Ticket Price Two venues - Variety & Free shuttle Educational Special Daily Quality of Food & Parking Show Hours
indoor/outdoor Number of Boats, to/from venues Seminars Events (Women's Beverages
Watercraft, Day, Sails & Ales,
Accessories Dogs on Deck)

W 2023 w2024

2023 SEATTLE BOAT SHOW RESEARCH
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GMA

Rate your level of satisfaction with each of these features?
(1 = Not Satisfied At all, 5 = Very Satisfied)

FEATURE — Average Ratings Shown mm

Ticket Price

Two venues: one indoor, one outdoor

Variety/Number of boats, watercraft and accessories

Free shuttle to/from venues

Educational seminars

Special daily events (Women'’s Day, Sails & Ales, Dogs on Deck, etc.)
Quality of food & beverages

Parking

Show hours

RESEARCH

2023 SEATTLE BOAT SHOW RESEARCH

3.54
3.80
3.62
3.86
3.55
3.45
2.93
3.56
3.87

3.51
3.90
3.80
3.92
3.52
3.43
2.64
3.58
4.02
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GMA

Do you recall seeing or hearing any advertising, promotion or news stories

about the Seattle Boat Show?

80

70

60

50

40

30

20

10

RESEARCH

Yes

23 27
No

W 2023 w2024

2023 SEATTLE BOAT SHOW RESEARCH

8 7

Don't know
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84% of 2024 guests searched online for SBS information
Social media used regularly (multiple mentions)?

60 56
51
50
43
40
40
33 33
30
22
18
20 16 17
9
10 6 7
. i -
. ]
Facebook Twitter Instagram Tik Tok YouTube LinkedIn Snapchat
m 2023 m2024
RESEARCH 2023 SEATTLE BOAT SHOW RESEARCH

10
8

Pinterest

Other

19
15

None
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NMTA Sponsorship Income (all events)
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2022 2023 Actual
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